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Principles of marketing and digital marketing; marketing strategies and environments;

consumer behaviors; target market designs and analyses; nation branding; ethics and

laws for marketing and international marketing; cultural product development;

pricing strategies and value co-creation; SCM; strategic communication for

international communication; global public diplomacy case studies; nation branding

campaigns
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Kotler, P. (2022). Marketing Management (Global Ed.). Chula Book Centre: Bangkok.
Hanlon, A. (2022). Digital Marketing: Strategic Planning & Integration (2" Ed.). Sage:
Thousand Oaks, CA.
3. Nye, J. S. (2005). Soft Power: The Means to Success in World Politics. Public Affairs:

New York, NY.

4. Riordan, S. (2014). Business Diplomacy: Shaping the Firm’s Geopolitical Risk

A
1
2

Environment. In Policy Brief. Clingendael: The Hague. Retrieved from:
https://www.clingendael.org/sites/default/files/pdfs/Shaun%20Riordan%20-
%20Business%20Diplomacy%20-%200ctober%202014.pdf

2. enaswasveyauusi (Suggested Materials)

1. Solomons, D., Kliphuis, T., & Wadley, M. (2022). eMarketing: The Essential Guide to
Marketing in a Digital World (7" Ed.). Red & Yellow: Cape Town. Retrieved from:
https://www.redandyellow.co.za/wp-content/uploads/2022/11/RY eMarketing
_ed7.pdf

2. Chitty, N., Ji, L., & Rawnsley, G. D. (2023). The Routledge Handbook of Soft Power (2™
Ed.). Routledge: Oxon.

3. Lingenfelter, S. (2023). Cultural Diplomacy: Issues and Perspectives. Cognella Academic
Publishing: Solana Beach, CA.

4. Gienow-Hecht, J. C. E., & Donfried, M. C. (2013). Searching for Cultural Diplomacy.
Berghahn: New York, NY.
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