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Being an entrepreneur in the Digital Disruption era; having good entrepreneurial skills; social
innovation; seeking business opportunities; innovative business development; design thinking; Creating a

business idea with tools for starting a business
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®. #f13uazand1suan (Required Texts)
o) Bugd UA. (waeo). a¥1elanagsnadtelinfe Business model generation workbook. NgeLN~Iw
SRR BIGE)
) 911Uz 98udT A19a. (lo&oo). Business model strategy a%"mLfaué"lutﬁaéwmﬂiumaqsﬁa.
nyanne: loRd wiides
o) Lewick, M, Link, P., Leifer, L. (ooo). The design thinking playbook. Bangkok: Move publishing.

. lnasuazdayauuziii (Suggested Materials)
o) veousvugusznauniTnatananninduralseinalng ndnans BMDeooe: Design Thinking
(https://elearning.set.or.th/SETGroup/courses/ex&/info?pid=c)
b)  VoussugUsENauNITRaIAnaNNINgLieTenalng nangns BMDeoow: Business model canvas
(https://elearning.set.or.th/SETGroup/courses/&ee/info)
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